
Master of Commerce (M.Com.)

Period of study : 2 years

Medium : English

Eligibility : i) The candidate should have passed any degree of any university recognized
by GITAM University as equivalent thereto or professional qualification such as CA/ICWA/ACS,
etc.

ii) The candidate should have appeared for GAT examination conducted by GITAM University
and obtained a rank. Admissions to the programme shall be made on the basis of the rank
obtained subject to the fulfillment of the eligibility criteria.

First Year
Course Structure

Code No Title of Course Credits
CPDC0101 Perspectives of Management and Behaviour 6
CPDC0102 Managerial   Economics 6
CPDC0103 Accounting for Business 6
CPDC0104 Information Technology for Business 6
CPDC0105 Indian Business Environment 6
CPDC0106 Research Methodology & Statisitcal Analysis 6

Total 36
Second Year

CPDC0201 Financial Management 6
CPDC0202 Human Resource Management 6
CPDC0203 Marketing Management 6
CPDC0204 India's Foreign Trade 6
CPDC0205 Export Import Procedures and Documentation 6
CPDC0206 International Business 6

Total 36

Grand Total 72


